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Abstract 

 In recent decades, the digital economy has become a vital driver of global development, transforming the ways businesses are 

created, operated, and grown. This evolution has been enabled by rapid technological advancements, which have lowered entry 

barriers and created new opportunities for entrepreneurs. In this context, business creation in the digital economy presents itself as 

both a challenge and a strategic opportunity. 
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Introduction 

 The digital economy represents a complex and dynamic ecosystem formed by the interactions between 

people, businesses, devices, and data through online connections. It transcends geographical boundaries and 

redefines how value is created, distributed, and consumed. At the heart of this economy lies data, which has 

become a crucial resource, often referred to as "the new oil." The rapid development of the internet and mobile 

technology has created new opportunities for businesses, enabling them to expand their global presence and 

interact directly with customers in unprecedented ways. E-commerce, for instance, has fundamentally changed 

the retail landscape by removing the middleman and giving consumers direct access to products and services 

from anywhere in the world. Beyond e-commerce, the digital economy also includes other emerging fields such 

as digital marketing, artificial intelligence, and blockchain. Digital marketing has transformed how companies 

promote their products and engage with customers, using advanced analytics to personalise messages and 

enhance the user experience. Artificial intelligence, in turn, is revolutionising entire industries, from healthcare 

to finance, by automating processes and offering innovative solutions to complex problems. Blockchain, the 

technology behind cryptocurrencies, provides an unprecedented level of transparency and security in digital 

transactions, with the potential to radically transform traditional industries like finance and insurance. The 

digital economy is not just a set of activities or a separate sector of the economy; it is more of a fundamental 
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transformation of how the global economy operates. This transformation is characterised by an exponential 

increase in connectivity and access to information, which in turn drives innovation and efficiency across all 

economic sectors. 

 

New businesses in the digital economy  

Creating a business within the digital economy involves navigating a landscape marked by volatility, 

uncertainty, and complexity. The rapid pace of technological change is one of the biggest challenges 

entrepreneurs faces. In an environment where technological innovations can fundamentally alter business 

models in a very short period, the ability to be agile and adaptable becomes crucial. Entrepreneurs must 

constantly monitor developments in areas like artificial intelligence, big data, and process automation to remain 

competitive and anticipate future changes. In addition to adapting to new technologies, entrepreneurs face 

intense competition in the digital space. Global market access provides significant opportunities, but it also 

creates an environment where new businesses must compete not only with local rivals but also with well-

established global players. These competitors often have superior financial and technological resources, as well 

as internationally recognised brands, making it challenging to stand out and attract customers. 

Market saturation in the digital space is another major challenge. In a world where consumers are bombarded 

with offers and messages from countless companies, it has become increasingly difficult for newcomers to 

establish their presence and build a trustworthy brand. This requires innovative marketing strategies and a deep 

understanding of digital consumer behaviour, who are becoming more demanding and have high expectations 

when it comes to personalisation and user experience. 

Entrepreneurs also need to manage issues related to cybersecurity and data protection, which are becoming 

more pressing as regulations tighten. Handling customer data in an ethical manner and in compliance with 

existing laws, such as the General Data Protection Regulation (GDPR) in the European Union, is not only a 

legal obligation but also a critical factor in building customer trust and loyalty. 

Developing a digital business also requires the ability to attract and retain talent with specialised skills. The 

demand for professionals in areas such as software development, data analysis, and cybersecurity far exceeds 

supply, making the recruitment and retention of a high-quality team a significant challenge.  

While the digital economy offers unprecedented opportunities for innovation and growth, it also brings a 

complex set of challenges that entrepreneurs must address with strategy, flexibility, and resilience. 
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The digital economy opens up a vast horizon of opportunities for businesses, redefining traditional business 

parameters and offering new ways to create value. One of the most notable advantages of digital businesses is 

the significant reduction in initial startup and operating costs. Unlike traditional businesses, which often require 

substantial investments in physical infrastructure, digital ventures can be launched and managed with minimal 

resources. The use of digital tools and cloud services allows businesses to eliminate costs associated with 

renting or purchasing physical space, expensive hardware, and hiring staff for day-to-day operations. 

Access to global markets is another key advantage. In the digital economy, geographical barriers are almost 

non-existent, enabling businesses to expand their presence and offer their products or services to a worldwide 

customer base. This market globalisation not only expands growth potential and revenue, but also provides the 

opportunity to diversify income streams and reduce the risk associated with relying on a single local market. 

Through e-commerce platforms and digital marketing tools, businesses can reach niche customer segments that 

would have otherwise been inaccessible in a traditional economy. 

Another significant advantage is the ability to personalise offerings based on individual customer needs. Digital 

technologies such as data analytics and artificial intelligence allow businesses to collect and analyse data on 

consumer behaviour and preferences. This detailed insight into the customer base enables the development of 

customised products and services, creating unique and tailored experiences for each client. Personalisation not 

only enhances customer satisfaction and loyalty, but it can also increase their long-term value, as consumers are 

more likely to return and make repeat purchases. 

The digital economy facilitates continuous innovation and experimentation. Digital businesses can quickly 

develop and launch new products or services, test different business models, and adapt strategies in real time 

based on market feedback. This high level of flexibility and agility provides businesses with a significant 

competitive advantage in an ever-changing environment.  

Moreover, emerging technologies such as blockchain and augmented reality are opening up new avenues for the 

development of innovative products and services, which can offer added value and create new markets. The 

digital economy enables scalable business models that can grow exponentially without requiring a proportional 

increase in resources. For instance, digital platforms can serve a large number of customers simultaneously 

without needing major additional investments. This scalability provides opportunities for rapid growth and the 

achievement of economies of scale, which can lead to increased long-term profitability. 

To successfully navigate the digital economy, entrepreneurs must adopt comprehensive and adaptable strategies 

that allow them to innovate, understand the market, and engage effectively with customers. At the heart of these 
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strategies is innovation, which must be integrated into all aspects of the business, from product and service 

development to business models and operations. Innovation isn’t limited to creating new products but also 

involves finding new and efficient ways to enhance customer experience, optimise internal processes, and 

identify emerging market opportunities.   

Understanding and analysing data are crucial for success in a digital environment. Data represents a strategic 

resource that can provide deep insights into customer behaviour, market trends, and business performance. By 

leveraging data analytics and artificial intelligence tools, businesses can identify patterns and trends that allow 

them to anticipate customer needs, proactively adjust their offerings, and make informed decisions. For 

instance, analysing sales data and customer feedback can help identify the most in-demand products or services, 

enabling businesses to focus their efforts and resources efficiently. 

Building a strong digital presence is also a critical component of success in the digital economy. In an 

environment where customers conduct much of their activities online, visibility and accessibility on digital 

platforms are essential. Digital marketing plays a central role in this, allowing businesses to effectively promote 

their products and services and extend their reach to a wider audience. Strategies like search engine 

optimisation (SEO) can improve website rankings in search results, increasing the chances that potential 

customers will find and engage with the business.   

Using social media is also vital for creating a direct and authentic connection with customers. Social media 

platforms offer businesses a way to communicate in real time with their audience, share relevant content, and 

build a community around their brand. This not only helps raise brand awareness but also strengthens customer 

trust and loyalty. Additionally, social media provides a valuable source of customer feedback that can be used 

to improve products and services. 

Alongside innovation and digital presence, building a solid cybersecurity strategy is essential. In an economy 

where data is highly valuable, protecting confidential information and customer data is crucial to maintaining 

trust and avoiding potential financial or reputational losses. Implementing robust security measures, such as 

data encryption and two-factor authentication, is critical to preventing cyber-attacks and security breaches. 

Collaboration and building strategic partnerships can offer businesses a competitive advantage. In an 

interconnected economy, collaborating with other companies, startups, academic institutions, or non-profit 

organisations can lead to the development of innovative solutions and the expansion of capabilities. 

Partnerships can provide access to new markets, resources, and technologies, contributing to the long-term 

growth and development of the business. 
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Success in the digital economy requires a holistic approach, combining innovation, data analysis, a strong 

digital presence, cybersecurity, and strategic collaboration. By adopting these strategies, businesses can 

successfully navigate challenges and fully capitalise on the opportunities offered by this new economic 

environment. 

The role of regulation and cybersecurity is fundamental in the digital economy, where data is an essential asset, 

and cyber threats are continuously growing and diversifying. In such an environment, protecting data and 

ensuring compliance with current regulations are not just legal responsibilities but also critical elements for 

maintaining customer trust and loyalty, as well as ensuring business continuity. Privacy and data protection 

regulations, such as the General Data Protection Regulation (GDPR) in the European Union, impose strict 

standards on businesses regarding the collection, storage, and processing of personal data.  

The GDPR, for instance, grants individuals extended rights over their data, such as the right to access, rectify, 

and delete their information, and requires businesses to obtain explicit user consent before processing their data. 

Failure to comply with these regulations can result in severe penalties, including substantial fines, which can 

significantly impact a business's reputation and financial viability. 

Complying with these regulations is essential not only to avoid penalties but also to build and maintain 

customer trust. In an era where consumers are increasingly aware of data privacy and concerned about how their 

personal information is used, businesses that demonstrate a strong commitment to protecting customer data can 

positively differentiate themselves in the market. Transparency in data management and the implementation of 

ethical practices in data processing can strengthen customer relationships and contribute to building a solid 

reputation. 

Cybersecurity is a critical component of any business strategy in the digital economy. In an environment where 

cyberattacks are becoming more sophisticated and frequent, businesses must implement robust security 

measures to protect their digital infrastructure and data. This involves using advanced technologies like data 

encryption, firewalls, intrusion detection systems, and two-factor authentication to prevent unauthorised access 

and ensure the integrity and confidentiality of data. 

In addition to implementing security technologies, businesses must also develop and maintain effective internal 

cybersecurity policies and procedures. This includes training and educating employees on good security 

practices, such as recognising and reporting phishing attempts and responsibly using digital resources. Creating 

an organisational culture that emphasises security and cyber risk awareness is crucial for reducing 

vulnerabilities and effectively responding to potential security incidents. 
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Businesses must also be prepared to manage and respond to cyber incidents when they occur. This involves 

developing and testing an incident response plan, which includes clear procedures for identifying, isolating, and 

remedying attacks, as well as communicating with customers and stakeholders in the event of a security breach. 

A prompt and effective response to incidents can minimise damage and help restore customer trust. 

 

Conclusion 

Emerging technologies such as artificial intelligence, the Internet of Things (IoT), and blockchain will reshape 

entire industries, offering new opportunities for entrepreneurs. In this context, adaptability, innovation, and a 

customer-centric approach will remain key factors for the success of digital businesses. The creation of 

businesses in the digital economy represents a natural evolution in the age of technology, providing 

entrepreneurs with unprecedented opportunities to innovate and access global markets. However, to 

successfully navigate this dynamic environment, it is essential to adopt adaptive strategies and place emphasis 

on innovation, security, and a deep understanding of the market. In doing so, digital businesses will not only 

thrive but also help shape the future of the global economy. 
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